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OnTarget Prospecting®
An easy to administer, cost-effective web-based  
ad campaign that gets your brand in front of the  
targeted customers & prospects of your choosing.

Build Brand Awareness
Drive Traffic to your Website

Generate Qualified Leads
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“I’ve spent most of my career with Minarik/Kaman, one 
of the country’s foremost industrial B2B distribution 
organizations, and I know firsthand that the programs I’ve 
helped develop with Longren & Parks, including OnTarget 
Prospecting, are tailored perfectly for distributors.

John Reilley 
Vice President

818.207.7175  
john@longrenparks.com

www.longrenparks.com

Longren & Parks is strategically partnered with other 
industry experts providing additional programs tailored 
specifically for distributors. As synergistic partners, our 
goal is to provide powerful tools for today’s distribution 
sales effort in a competitive, evolving marketplace and an 
increasingly complex digital environment.

I encourage you to view the brief OnTarget Prospecting 
video (just follow the green button at right). I will look 
forward to talking with you about the needs of your 
business, and how we can help.”
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1	 Proactive and Targeted

	 OnTarget Prospecting® enhances all your existing 
sales lead resources with unique,proactive programs 
that nurture new business opportunities specifically 
targeted to your audience in your territory.

2	 Broadcast Your Message to Your Audience

	 OnTarget Prospecting builds brand recognition 
with web advertising that reaches web users you 
identify by providing their email address and 
tracking when they are on-line.

3	 Transform Raw Data into Powerful Prospecting 
Knowledge

	 OnTarget Prospecting users will be notified by email 
shortly after a site visitor leaves your site allowing you 
to monitor visitor traffic to your website: how much 
time they spend on the site, number of page views... 
plus capture key information about the visitor.

5 Exclusive Benefits with OnTarget Prospecting®

4	 Support Your Strategic Account Objectives

	 Website visitors from companies that you suspect 
may be promising, can be evaluated shortly after 
their visit. If sales is aware of the account and has 
contacts, great.  If sales feels the location is of 
value, but lacks contacts you can request complete 
contact information such as complete name, title, 
phone, email and physical address to increase your 
opportunity to penetrate the account and build 
your prospecting database.

5	 Build a Detailed Contact Database

	 In addition to receiving site visitor data by email 
on a daily basis, L&P’s partnership with database 
resources can provide you an inexpensive and easy 
resource for lead contacts at the company locations 
of your choosing — so you can penetrate your key 
prospect accounts, target markets, and support 
your manufacturers’ account/market initiatives.

OnTarget Prospecting®–  Connecting Your Strategic Prospects with You! 

Harness Today’s Digital Technology & Internet-Focused Business Environment to Your Advantage

Your Custom Banner Ads 
(Provided with the Program) 

Your Prospect List

$1/name prospect 
contacts purchased  

from Longren & Parks

Your Customer List

+

Your ads appear on the 
popular sites your customers 

and prospects visit daily...

One click and they are  
on your site!
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How OnTarget Prospecting® 
Works for You

OnTarget Prospecting® offers 
three distinct tracks to provide a 
comprehensive approach to new 
business prospecting:

1	 Web-Based Banner Advertising 
(page 4)

2	 User Interface for Real-time 
Evaluation of Website Visitors 
(page 6)

3	 Building a Comprehensive 
Contact List Data Base  
(page 12)

Keeping it Simple.  
And Easy on the Budget...

OnTarget Prospecting® doesn’t 
require special software, training or 
any additional resources on your 
end. We’ve tailored the program 
to be as simple, intuitive and 
automatic as possible. 

The program is easy to budget 
and just a fraction of the cost of a 
full page ad. The cost is just $1,095 
per month with measured results, 
something you cannot get from 
a full page print ad at the average 
cost of $5,000 per month. 

When you pay by credit card, you 
are provided a bonus benefit if 
your card is set to collect frequent 
flyer miles or shopping discounts! 
Credit card charges are processed 
once per month for service in the 
upcoming month.

There’s no contract or set up fees. 
We only request that you make 
a two month commitment to 
start. After the initial two months, 
it becomes a month-to-month 
contract.

If you need to cancel, simply 
contact us two weeks prior to the 
next charge date.

OnTarget Prospecting Addresses These Challenges for 
Today’s Distributor Organizations:  

•	 Inadequate leads from manufacturers (volume and/or quality)

•	 Sales staff focusing on existing accounts; not able to access new 
opportunities, and having difficulty identifying who the new 
opportunities are or could be

•	 Difficult to find effective and cost-efficient methods to promote 
your brand to target audiences

•	 Inability to brand your company to the right decision makers at your 
target accounts

•	 Unable to analyze visitors to the website (are they prospects or not?)

•	 Prospecting database is difficult to build and maintain with valid 
information; unable to access key contact names of all decision 
makers at current customer and new opportunity prospect accounts 

•	 Need cost-effective proactive program that supports manufacturers’ 
prospecting initiatives

What’s Included in the OnTarget 
Prospecting® Program

•	 Up to 10,000 email names you 
want to target and as many 
as 20,000 ad impressions per 
month.

•	 Unlimited website visitor 
information sent to by email 
shortly after each visit

•	 OnTarget Prospecting User 
Interface for Anonymous Visitor 
Identification

•	 2 month commitment, after that 
month-to-month; easy pay with 
credit card

	 Total Cost: $1,095/month
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Looking for a better way to promote 
your brand with customers and 
prospects? E-newsletters or ads in 
industry publications are okay, but 
they only get your name in front of 
customers and prospects once a 
month. To gain mindshare, you need 
to reach your audience more often 
and where they spend the majority 
of their time — on-line. 

OnTarget Prospecting web ads are on 
screen banner ads designed to build 
your brand preference, and drive the 
right traffic to your website. The ads 
are strategically placed where your 
audience goes to read news, view 
sports updates, and more. The ads 
are shown only to your customer and  
known prospect lists,  and additional 
acquired suspect prospects — the 
entire program is based on your 
email address contact lists and 
purchased email addresses of those 
you want to see your message.

#1: Internet Advertising for Today’s Marketplace and Technology
Your Targeted Brand Messaging in the Right Place at the Right Time...

Typically, web ad programs like this 
are only available for large national/ 
multinational corporations that 
blanket broad geographical areas 
and entire countries. Longren & 
Parks has developed and tailored 
the OnTarget Prospecting program 
to the specific needs (and budget) 
of distributor organizations. 

4	 The web ads are an easy way to 
generate quality clicks to your 
website from prospects in your 
territory, as well as building 
brand awareness about your 
company and value propositions

4 Demonstrate to your principals 
that you’re reaching prospects of 
interest to them as well as you

OnTarget Prospecting ads (example shown far right column) are displayed exclusively to your 

target audience during their web searches, competitive website visits, etc.

Reporting on Ad Success

You will have access to a dedicated 
reporting portal updated daily 
to track the success of your ad 
program. This will include:

•	 Number of ad impressions served

•	 Number of clicks – total and by ad

We will use this information to 
analyze the quality of your ads to 
see which are working best. 

Getting started is easy:

1.	 Provide us with an email list made 
up of your customers, prospects 
and suspects, along with your logo 
and some possible ad messages. 
We will assess your email 
addresses and create targeted ads.

2.	 Review and approve the banner 
ads we create for you. When 
approved, Longren & Parks will 
place the ads to appear wherever 
your prospects go when they are 
surfing the web.

Advertisements go only to those 
contacts where email addresses 
have been supplied and we can 
identify the device(s) associated 
with the email address. When 
these people visit sites that feature 
advertising opportunities, and we 
can win a bid to show your ad, you 
your ad message will be deliver.

No special software, training, or 
additional resource is required!

OnTarget Prospecting® is the easiest, 
most cost-effective branding 
program available today.
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Partial List of Websites Where 
Your Ads Might Appear...

Your ads are placed on hundreds 
of the top internet news and 
information sites including:

	 bbc.com
	 bleacherreport.com
	 businessinsider.com
	 cbsnews.com
	 cnn.com
	 facebook.com
	 forbes.com
	 foxnews.com
	 foxsports.com
	 huffingtonpost.com
	 money.cnn.com
	 msn.com
	 nypost.com
	 nytimes.com
	 outlook.com
	 rollingstone.com
	 sbnation.com
	 usatoday.com
	 washingtonpost.com
	 yahoo.com
	 youtube.com

Four Ad Sizes Meet the Web Page 
Space Available

Send us your logo and product 
photo, along with the ad content 
form (ad space is limited, so text is 
character space sensitive), and L&P 
will take care of the rest! 

You receive four ad sizes for up to 
four different ads in your campaign 
each year.

#2

#3

#1

#4

LOGO 
AREA

Headline Placeholder
Ad message place holder...

Website 

Hyperlink Button
PHOTO 
AREA

Example #4 ad format

Samples of  the four ad sizes designed 

to fit available website ad slot locations, 

and an example of an ad template.
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#2: OnTarget Prospecting User Interface
“Anonymous Visitor Identification”

93% of all B2B purchases start 
online1, yet 97% of website visitors 
do not take action while on the 
site2! Wouldn’t it be nice to receive 
reports with the key information to 
help you sift through your website 
visitor data and identify the real 
opportunities hidden amongst all 
the traffic? 

Now you can.

Included exclusively for OnTarget 
Prospecting® subscribers, the 
“Anonymous Visitor Identification” 
(AVI) user interface provides each 
subscriber a secure portal to access 
their website visitor information and 
generate a variety of reports, such as:

•	 Specific company locations that 
are visiting the site

•	 Number and frequency of pages 
viewed

•	 Time spent on the site

•	 And much more

The OnTarget Prospecting AVI 
user interface has all the tools to 
customize the conditions for visit 
notifications and alerts, such as:

•	 After a certain  number of pages 
visited

•	 Adding a specific company to a 
Watch List to notifying you each 
and every time they visit

•	 Or, conversely, excluding specific 
companies of no value from 
receiving future notifications

•	 Advanced features allow you 
to track results of e-blasts and 
website forms letting you know 
who the exact person is that is 
visiting your site

How We Identify Website Visitors

1 	 A user accesses your website 
to review your products and 
services

2	 The user’s IP address is pulled 
using a small line of code added 
to your site

3	 The IP address is run against a 
database of IP owners

4	 The database pulls the 
information listed below that is 
assigned to the IP address. This 
includes:
•	 Date/time of site access 

•	 Company name

•	 Location

•	 Referrer

•	 Number of pages viewed

•	 Pages viewed

•	 Duration on site

•	 Visitor’s company website

•	 Visitor’s company phone 
number

•  	 In some cases we are also 
able to supply specific 
contact names with job 
title, phone and email 

5	 You receive an email shortly after 
the visitor leaves your web site.

Note that this analytics suite only 
provides information on users that 
visit your site through a registered 
corporate IP address, not personal 
devices such as home computers 
and cell phones.

AVI can be used to identify prospects 
based on their interests and activity. 
With this information, the OnTarget 
Prospecting subscriber can request 
names from our OnTarget Prospecting 
Contact List development program 
discussed in the next section.

What once were anonymous users 
moving through your site are now 
newly identified leads. Knowing where 
the company is located, what pages 
are viewed, and how long the user is 
on the site provides useful information 
for your sales team to reach and 
service potential new customers.

Easy and Simple to Install

We will send you some code to 
install on your website that takes 
only 5 minutes to install. No other 
actions are required.

The user interface portal includes 
videos to help answer any questions 
and educates you on how to take 
full advantage of all features

OnTarget Prospecting User Interface “Anonymous 

Visitor Identification” helps you learn more about 

the real prospects that are visiting your website.1 Marketo        2 Google
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Example OnTarget Prospecting “Anonymous Visitor Identification” Report
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#2: OnTarget Prospecting User Interface
Using AVI Data to Your Advantage 

Forms Capture — Identify Anyone

We all use forms on our website 
to try to capture who is showing 
interest in your product or service. 
These range from your standard 
contact us forms to a required form 
for downloading content such as a 
whitepaper or datasheet. But what 
happens after the form fill? Many of 
us store this information in our CRM 
to create standard follow up process 
but wouldn’t it be great if we could 
tell when that prospect returned to 
our site?  

The OnTarget Prospecting AVI user 
interface allows you to integrate 
Forms Capture on your company’s 
existing website forms. This feature 
allows you to track visitors that 
come to your site and fill out any 
of your forms (excluding 3rd party 
forms). OnTarget Prospecting 
Identify Anyone Forms Campaign 
feature will allow you to track the 
visits from this user – always. We 
will report to you all visits from 
this user by: their current page 
views, previous page views by visit, 
summary of previous page views, 
and the summary of keywords used.

Integrate direct to your CRM

Enabling CRM integration will 
provide the ability to send the 
information about your visitors 
to your CRM with a single click. 
When enabled, you will receive 
a new icon on the prospect 
detail page.  When the “Send 
to CRM” icon is clicked, the 
information will be sent to your 
CRM system in the form of a 
lead.  Interface to Sales Force, 
Lead Master, Zoho, Sales Nexus, 
Connect Wise 
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Email Campaign Capture —
Identify Anyone

This feature allows you to track 
email addresses that come to your 
site by clicking on a link in one of 
your email blasts. All you have to 
do is to add the code you create 
(similar to the code you added to 
your website) to the links in your 
email campaign. This code tracks 
the visitor and will include their 
email address in your real time 
alerts.

OnTarget Prospecting Identify 
Anyone Email Campaign feature will 
allow you to track the visits from 
this user – always. We will report to 
you all visits from this user by: their 
current page views, previous page 
views by visit, summary of previous 
page views, and the summary of 
keywords used.

Need Help?

The OnTarget Prospecting User 
Interface is easy to navigate and 
easy to get more information 
whenever you need it including a 
number of short tutorial videos.
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#2: OnTarget Prospecting User Interface
Gain In-Depth Understanding About Your Website Visitors 

Explore the OnTarget Propsecting analytics to gain a better 
understanding of your website visitors, including:

Location — Understand to the level by city

Device — Top Browsers, Operating Systems, Device Type

Visitor Engagement — First Time Visits, Return Visits, 
Bounces (1 page only)

Referrals — Sources, Keywords, Social Media

Entry and Exit pages
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Need Help?
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#3: The Contact List
Turning Captured Information into Useful Leads

Building a solid, comprehensive 
contact list of the key personnel 
for all targeted prospects and 
customer accounts (by job title, 
location, company size, etc.), is on 
the short list of top priorities for 
every successful business. 

Longren & Parks provides a very cost 
effective and easy method for you 
build on your database by obtaining 
reliable contact information for the 
prospects of your choosing for only 
$1 per contact. 

These contacts will only include the 
specific companies, plant locations 
and job titles you are looking for. 

And, you won’t be “renting” these 
contacts for a one-time use, but 
purchasing them permanently! 
You own the contact information, 
which is a great way to build your 
database for other marketing 
programs in the future.

Simply give us the name and location 
of the business, and we’ll send you a 
listing of all job title contacts available 
at that location. Then, you’re free to 
order the job titles of your choosing. 
Order as many names as you want, 
from as many company locations as 
you want, as often as you want. 

Buy 10, buy 100, buy 1000, the price 
is just $1 per contact.

What’s in a Name?

A lot! The contact list data you 
receive includes the following 
information:

•	 Company name
•	 Address
•	 City
•	 State
•	 Zip
•	 Full name
•	 Title
•	 Phone
•	 Email
•	 SIC and NAICS
•	 Company website
•	 Site class
•	 Company size

How The Contact List Program 
Works

This program is only available 
to Longren & Parks OnTarget 
Prospecting members. There’s no 
minimum order, and no timeline. 
Order whenever you want, or not 
at all, it’s your choice. And, you can 
order as many names as you want, 
as often as you want. Billing is very 
simple: $1 for each contact name 
you choose. 

The quality of the  
contact information is  

guaranteed for 30 days;  
if any data is incorrect  
or outdated, it will be  

replaced free of charge.

Location, Location, Location... 

5 Ways to Use Location-Specific 
Contacts Lists to Your Advantage

Based on an Anonymous Visitor 
Identification you uncover a 
company that appears to be a good 
prospect, but sales does not have 
any contacts

4	 One of your sales staff wants 
to focus on a specific known 
account and needs more 
contacts 

4	 The account matches up with one 
or more of your manufacturer’s 
strategic selling efforts

4	 You receive a lead from a 
manufacturer to this targeted 
account and would like to add 
more contacts to increase your 
odds of nurturing the lead from 
a “suspect”  to a “prospect” to a 
“customer”

4	 The target account surfaces as a 
result of OnTarget Prospecting’s 
Web Ad Program  

4	 Your team is looking to add 
more contacts at key existing 
customer accounts to broaden 
your exposure and brand via 
e-newsletters, seminars, local 
events, or training courses

Taking any of these actions will 
increase your sales, and promote 
you and your manufacturer’s brand. 

You’ll also be demonstrating to 
your manufacturers a proactive 
approach to grow your business at 
new accounts that dovetails with 
their target markets and growth 
strategies.
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OnTarget Prospecting’s Contact List service 

allows you  to build and expand contacts within 

your priority customer accounts — including 

top level engineering and management that are 

usually very difficult to gain access to.

Give us the company name and location that you want to target, and we’ll send you a listing of all 
the contacts available at that location. 

Choose only the job titles you want, such as those listed below. For only $1 per contact, you’ll receive the 
name, phone number, email, and other information for these new prospects.  
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Continuous Improvement Mgr 

Lean Engineer 

Lean Manager 

Logistics Manager 

Maintenance Engineer 

Maintenance Manager 

Manufacturing Engineer 

Manufacturing Engineering Mgr 

Material Handling Manager 

Materials Manager 

Plant Engineer 

Plant Manager 

Process Engineering Mgr 

Production Engineer 

Production Engineering Mgr 

QA/QC Director 

QA/QC Engineer 

QA/QC Manager 

Reliability Engineer 

Reliability Engineering Mgr 

Sanitation Manager 
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Chief Executive Officer 

Chief Financial Officer 

Chief Information Officer 

Chief Operating Officer 

Chief Scientific Officer 

Chief Technical Officer 

Controller 

Facilities Manager 

General Manager 

Operations Manager 

Plant Manager 

Plant Operator 

Program Manager 

Project Director 

Project Manager 

VP Engineering 

VP Manufacturing 

VP Operations 

VP Production 

VP Purchasing 

VP Quality 

VP Safety 

En
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Application Engineer 

Automation Engineer 

CAD Engineer 

Chief Engineer 

Component Engineer 

Controls Engineer 

Design Engineer 

Design Engineering Mgr 

Designer 

Director of Engineering 

Electrical Engineer 

Electronics Engineer 

Engineering Manager 

Environmental Engineer 

Food Engineer 

Industrial Engineer 

Instrumentation Engineer 

Mechanical Engineer 

Packaging Engineer 

Packaging Engineering Mgr 

Project Engineer 

Product Engineer 

Product Engineering Mgr 

Senior Engineer 

Staff Engineer 

Systems Engineer 

Pr
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t

Buyer 

Director of Procurement 

Director of Purchasing 

Procurement Manager 

Purchasing Agent 

Purchasing Manager

R&
D

Lab Director 

Lab Manager 

Lab Supervisor 

Lab Technician 

Research & Development Dir 

Research & Development Eng 

Research & Development Mgr 

Sa
fe

ty
Environmental Manager 

Food Safety Manager 

Mgr of Env Health & Safety 

OSHA Compliance Manager 

Risk Manager 

Safety Director 

Safety Manager 



John Reilley 
Vice President 

818.207.7175  
john@longrenparks.com

www.longrenparks.com

Looking for Other Marcom Solutions? We Can Help...

Catalogs
Big or small, we’ve done it all. From small 24-page catalogs with print 

runs of just 5,000 copies to 1,000+ page catalogs with print runs of 

35,000 ... we have the experience to do the job efficiently and cost 

effectively.

You’ll be suprised at how our catalog production method will make 

this one of the easiest projects that you do each year.
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Eblasts, Newsletters & Web BannersUse your datasbase of contacts to routinely deliver timely messages and product news to your customers.

b2b communications / marketing for today’s technologies

Longren & Parks

Corporate IdentityWe can help develop a standard look for your company, or work with your current corporate standards.

b2b communications / marketing for today’s technologies

Longren & Parks

Brochures and Flyers

Absolutely no one can discount the impact 
that an accident has on plant operations. 

In addition to the emotional cost to employees and managers, the direct and in-

direct costs of an accident accelerate quickly and can reach staggering amounts. 

Direct medical expenses and workers’ compensation benefits are just the beginning 

of the costs associated with an injury. The indirect costs of lost production, OSHA fines, 

replacing damaged goods and machinery, and paying higher insurance premiums 

can represent a large portion of the total cost of an accident with significant impact to 

the company’s bottom line. So, what can be done to avoid these costs? For every $1 spent on safety, there 

is a $3 savings in accident cost avoidance.
Don’t wait for an accident to trigger a call for help — be proactive 

and take the first step by offering your prospects and customers 

a Gotcha Stick. 
The unique Gotcha Stick is the perfect merchandising incentive for safety-

conscious prospects. Use it as an inexpensive, but valuable memento of your first 

impression sales call, or as a give-away for seminars, trade shows and proposal 

presentations, or as a promotion for qualified web/email responses.Over the past 10 years, Omron STI has delivered over 5000 

Gotcha Sticks every year!Omron STI customers and prospects acknowledge that the Gotcha Stick is the one 

of the best and most useful tools they have. As a free give away to your qualified pros-

pects and current customers, the Gotcha Stick is a great way to build and maintain 

brand and company awareness and preference. And, at a cost of only $5 to you, the 

Gotcha Stick is on par with all the “me, too” promo items like golf balls and T-shirts. 

But unlike golf balls and T-shirts that get lost in the woods or relegated to a drawer, 

the Gotcha Stick is for keeps. We know, because we have prospects and customers 

calling us back for more when their stick is broken, or when they need another one to 

give to another department or plant operation.
Omron STI makes it easy to order your Gotcha Sticks online, and we provide 

free, fast delivery. Order now while our in-stock supply lasts.

Three reasons why manufacturers need your help with machine safeguarding...
 

u The level of expertise required in all phases of the safeguarding process is not a core competency of most manufacturers.

u EH&S personnel have to be involved with every area of Environmental Health & Safety. They are too busy to get involved with required details of guarding systems and safety interfaces.
u It needs to get done right the first time.

OmrOn Scientific technOlOgieS, inc. 

Gotcha Stick
Are you checking your guarding with your fingers 
or arms? Don’t risk injury, use the Gotcha Stick!

www.st i .com

From components to consulting forenhanced worker safety, 
we are your single source for machine & process safeguarding solutions.

total safety solutions

»  I n c re a s e  p ro d u c t i v i t y 

»  E x p e r t  g u i d a n c e

»  Wo r l d - c l a s s  s u p p o r t

safety laser scanners

Perimeter access Guarding
safety light Curtains

safety edges and Bumpers
safety Mats and area Guarding

safety interlock switches
force-Guided Relays/ Power Contactors with Mirror Contacts

safety Monitoring Relays
Programmable safety Controllers

two-Hand Control

enabling switch Devices
safeguarding integration services

Would you like to increase productivity & operator safety on your can palletizer?

»  D o  y o u  re l y  o n  h u m a n  b e h a v i o r        t o  p ro t e c t  y o u r  o p e ra t o r s?

»  D o  y o u r  c a n  p a l l e t i z e r s  re q u i re  o p e ra t o r  i n t e ra c t i o n  e a c h  c y c l e?

»  Wo u l d  t ra d i t i o n a l  s a f e g u a rd s  ( i . e .  f e n c i n g ,  l i g h t 
c u r t a i n s ,  e t c . )  h i n d e r  y o u r  p ro d u c t i o n?

palletizer solutions

Sometimes a quick, short document is needed to announce a new product or distribute at a trade show, 

training seminar, etc.

b2b communications / marketing for today’s technologies
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Detailed technical charts
Simple product selection guides

Unified dimension drawings and graphs
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For the Latest InformationOn the Internet: www.sti.com or www.omron.ca

OmrOn Scientific technOlOgieS, inc. USA Tel. 1/888/510-4357 canada Tel. 1/866/986-6766

G�

trip cord (rope Pull)
• PER6019 — p. G106
hinge Operated
• PHP6009 — p. G110

yes

tongue (Key) Operated• XT5009 — p. G234
trip cord (rope Pull)
• XER6019 — p. G226 (to 75 m)

• XER6022— p. G230 (to 80 m)
• XER1022 — p. G218 (to 125 m)

• XER1032 — p. G222 (to 200 m)
• XER6022-SS — p. G40 (stainless steel to 100 m)

e-Stop
• A165E — Vol. 2, p. AA-230* (16 mm panel mount, optional light)• A22E — Vol. 2, p. AA-240* (22 mm panel mount, optional light)• EB Series — p. G10 (22 mm panel mount or stand-alone box)

trip cord (rope Pull; to 40 m)• ER4020 — p. G14 (no E-stop button)
• ER5018 — p. G18 (with E-stop button)

trip cord (rope Pull; over 40 m)• ER6019 — p. G22 (to 75 m, no LED indicator)• ER6022 — p. G28 (to 80 m, optional LED indicator)• ER1022 — p. G32 (to 125 m, with LED indicator)• ER1032 — p. G36 (to 200 m, with LED indicator)• ER6022-SS — p. G40 (to 100 m, optional LED indicator)

no

Do you need  
a pneumatic 
switch?

Do you need it to 
operate in explosive 
atmospheres?

Do you need  
an emergency 
stop switch?

no
no

yes
yes

Selecting the Correct Safety Interlock Switch is Easy
First determine if your application will include the use of mechanical guards. If not, please review the Hydraulic Press Brake Guarding, Perimeter Access Guard-ing, Safety Light Curtain, Safety Mat, or Two-Hand Control sections of this catalog.

The following  ques-tions will guide you to the appropriate models.

Selection Guide
Selecting the Proper Interlock Switch for Your Application

1
2

3

*Please consult our companion catalog for products found in Volume 2.

Safety Interlock Switches Selection Guide

N
For More Guarding ProductsSee Section N for safeguarding cutting and turning machines

b2b communications / marketing for today’s technologies

Longren & Parks

Datasheets
Present your technical data in a clear, concise and unified document.

Multi-page information documents
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OEMs Test & Evaluation Units for OEMsFree program expedites evaluation process. See page 1 for details.

RoHS
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DS3 SERIES Current Sensing Switches

DS3 Series Current Sensing Switches combine a Hall effect 
sensor, signal conditioner and a limit alarm into a single 
package. The DS3 Series offers three jumper-selected current 
input ranges and frequency response from DC to 400 Hz. 
Available in a solid-core case with choice of relay or a universal 
solid-state output.

Current Sensing Switch Applications Welders and Platers• Instant indication of equipment status.Large Drive Motors• Provides enhanced field loss protection.Power Supplies
• Signals over-current before equipment fails. Machine Operation• Instant status of motors, lamps and other loads.Telecom Sites

• Monitors battery output.

Current Sensing Switch Features Compact, One-piece Design• Fits in easily amongst motor starters and power supplies in 
crowded control panels.

Input Isolation
• Safer than shunt/relay combinations.Output Installation• Isolated output greatly simplifies wiring.Tough

• Designed to handle harsh industrial environments.Adaptive Hysteresis• Hysteresis is 5% of setpoint, allowing closer control than 
fixed hysteresis switches.

Built-in Mounting Feet• Simple, two-screw installation allows for secure mounting. 

Failure Detection

DS3 SERIES

For additional Application Examples, go to www.nktechnologies.com/applications
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www.sti.com/info

Conforms to EN292, EN60204-1, EN954-1, 
EN1088, EN60947-5-3, EN947-5-3, EN50081, EN50082, EN61000-6-2, ISO 13849-1

UL and C-UL listed, TUV certified

Most Diverse and Flexible Line of Coded Magnetic Safety Interlock Switches and Controllers•	 Combine	door	switch	monitoring	and	E-stop	monitoring	by	using	

the	CM-S41	controller•	 Monitor	is	single	switch	to	CAT4	with	the	CM-S30	controller

•	 Monitor	multiple	switches	to	CAT3	using	CM-S4	or	CM-S30	

controllers
•	 Monitoring	multiple	switches	on	individual	channels	can	be	

achieved	by	using	the	CM-S21	or	CM-S41	controllers.	Easily	

expand	your	system	by	using	the	CM-SE	expansion	module.

•	 All	CM	switches	are	rated	IP67•	 Stainless	steel	switches	are	available	for	harsh	environments

•	 A	Rapid	Delivery	Product:	Select	models	are	available	for	
shipment	today	or	within	3	to	5	days

Safety Interlock Switches

CM Series
CM

Description
The	CM	series	of	controllers	and	coded	magnetic	switches	

offers	the	most	flexibility	and	widest	range	of	options	available.	

The	CM	series	is	comprised	of	two	basic	technologies.Controller Technologies2-Wire Single Channel ControllersThe	CM-S41	and	CM-S21	controllers	monitor	the	2-wire	
magnetically	coded	switches.	The	CM-S41	and	CM-S21	control-

lers	use	a	patented	technology	which	allows	them	to	monitor	the	

2-wire	or	single	channel	switches	up	to	Category	3.	The	ability	to	

monitor	just	a	single	channel	enables	the	CM-S41	and	CM-S21	to	

easily	monitor	multiple	switches	and	provide	individual	status	of	

each	channel.	Both	of	these	controllers	are	compatible	with	the	

CM-SE	expansion	module.
Dual Channel ControllersThe	CM-S4	and	CM-S30	controllers	are	designed	to	monitor	

conventional	read-style,	magnetically-coded	switches	with	1	N/O	

+	1	N/C	contacts.	The	CM-S4	controller	can	monitor	up	to	four	

switches	to	category	3.	The	CM-S4	controller	offers	status	indica-

tion	for	each	individual	switch.	The	CM-S30	controller	can	monitor	

one	switch	to	category	4,	or	two	switches	to	category	3.	The	CM-

S30	control	unit	is	capable	of	monitoring	up	to	30	conventional	

read	style	switches	in	series,	but	does	not	conform	to	category	3	

when	used	with	more	than	two	switches.

Switch Categories
The	CM	series	of	switches	are	all	magnetically	coded. 

The	CM	series	of	switches	fall	into	three	main	categories:
1.	2-wire	Coded	Magnetic2.	Conventional	Read	Style	1	N/C	+	1	N/O	contacts
3.	Universal	Read	Style	2	N/C	+	1	N/O	contactsThe	2-wire	Coded	Magnetic	Switches	are	only	compatible	with	

the	CM-S21,	CM-S41	and	CM-SE	control	units	and	expansion	

module.	The	Conventional	Read	Style	Switches	are	compatible	

with	the	CM-S4	and	CM-S30	controllers.	The	Universal	Read	

Style	Switches	are	unique	in	design,	all	three	contacts	are	rated	

for	safety.	This	means	that	Universal	Read	Style	switches	can	

be	used	with	the	CM-S4	or	CM-S30	Controllers,	or	conventional	

safety	monitoring	relays	such	as	the	G9SA,	SR103	or	G9SX-AD,	

-BC.	This	allows	the	Universal	Read	Style	Switches	to	be	run	in	

series	with	E-stop	switches	or	other	mechanical	door	switches.	

Typically	a	category	2	rating	would	be	applied	to	a	system	that	

incorporates	multiple	switches	wired	in	series	to	a	standard	safety	

monitoring	relay.	A	risk	assessment	should	always	be	performed	

by	properly	trained	and	authorized	personnel.

For full product information, visit www.sti.com. Use the SpeedSpec code or scan the QR Code for quick access to the specific web page.

 Select models are available for Rapid Delivery.
Visit this product on www.sti.com for details.
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Steve Longren 
President 

612.961.4559 
steve@longrenparks.com

www.longrenparks.com

We hope you find our OnTarget Prospecting® program helpful. 

We welcome the opportunity to discuss any further questions you may 

have, or to discuss the other Longren & Parks services shown above.

Thanks for your consideration, and we look forward to helping 

with your strategic sales effort in any way we can.
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